
National Average Mortgage Rates

Rate Change Points

Mortgage News Daily

30 Yr. Fixed 7.42% +0.01 0.00

15 Yr. Fixed 6.85% +0.01 0.00

30 Yr. FHA 6.88% 0.00 0.00

30 Yr. Jumbo 7.60% 0.00 0.00

5/1 ARM 7.48% -0.02 0.00

Freddie Mac

30 Yr. Fixed 7.22% -0.22 0.00

15 Yr. Fixed 6.47% -0.29 0.00

Mortgage Bankers Assoc.

30 Yr. Fixed 7.24% +0.11 0.66

15 Yr. Fixed 6.75% +0.11 0.64

30 Yr. FHA 7.01% +0.11 0.94

30 Yr. Jumbo 7.45% +0.05 0.56

5/1 ARM 6.64% +0.12 0.87
Rates as of: 5/2

Recent Housing Data
Value Change

Mortgage Apps Apr 24 196.7 -2.67%

Building Permits Mar 1.46M -3.95%

Housing Starts Mar 1.32M -13.15%

New Home Sales Mar 693K +4.68%

Pending Home Sales Feb 75.6 +1.75%

Existing Home Sales Feb 3.97M -0.75%

Consumers: On-Line Mortgage Info
Convenient, not Trustworthy
While it sometimes seems as though Americans live online, there is still
apparently one area where they still value human contact. A recent survey
conducted by Fannie Mae found borrowers continue to put a lot of trust in
their real estate agent and their mortgage lender.

The survey, conducted with borrowers who had purchase mortgages
originated in 2016 in the Fannie Mae book of business, found that
homebuyers relied on a variety of information sources when shopping for a
mortgage. These included friends and family, financial planners, government
agencies, mass media and non-profit housing counselors. However, when
asked which were the most influential, borrowers most often cited, in fact at
nearly double the rate of the next closest response, were mortgage lenders at
32 percent, with real estate agents coming in only slightly lower.
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A Message from The Arizona Loan Baron:

""... borrowers continue to put a lot of trust in their real estate agent and
their mortgage lender." No surprise there, but this article is still a great
read."
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Builder Confidence Mar 51 +6.25%

Value Change
Steve Deggendorf, Fannie Mae's Director of Market Insights Research, reports that borrowers saw mortgage lenders, real
estate agents, and family and friends as more trustworthy and credible than online sources. The latter however, are viewed as
much more useful and convenient sources than personal interactions.

 

 

The Millennial generation, those between the ages of 18 and 34, are assumed to be moving into an increasingly mobile-data-
driven world, but Deggendorf said they report using mortgage lenders, real estate agents, online sources, and family and
friends with similar frequency as sources of information for mortgage shopping as the other age groups. They are also the
most frequent users of real estate agents and online sources compared with the total sample of recent borrowers and say
their most influential sources of information are mortgage lenders, real estate agents, and family and friends, not online
sources. 

Consumers of all ages do use on-line, and increasingly their mobile sources for mortgage information.  Fannie Mae asked the
borrowers if they had ever used mobile devices to gather mortgage information, and if they would like to do so in the future.
Responses pointed to a growing interest in performing nearly all the functions of the mortgage process about which they
were questioned via phone or tablet.
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Deggendorf says both person-to-person and on-line sources of information face challenges as mortgage influencers. Online
sources have more work to do to gain trust and credibility before they can play a greater role influencing consumers, and
person-to-person sources need to be vigilant regarding advances in online technology that might make that possible. "To be
competitive, lenders and real estate agents need to continue to evolve their digital offerings to provide a multi- or omni-
channel experience that allows consumers to move conveniently between online and personal interactions to create the
experience that best suits their needs."

But he adds, that since previous research by Fannie Mae has shown that consumers' understanding of the mortgage
qualification process is uniformly poor across different age groups, young consumers may continue to look to more
traditional person-to-person sources for mortgage information and reassurance.

The Arizona Loan Baron
The Arizona Loan Baron is at your service!

I would appreciate the opportunity to share with you my extensive mortgage lending experience. My client focused

approach has allowed me to build long lasting relationships and partnerships throughout Arizona. I know this market. I live

here and work here. Please allow me the opportunity to be your mortgage lending partner.

The Arizona Loan Baron 
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