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Fannie Mae Digitizes National Housing
Survey Results

Fannie Mae's Economic & Strategic Research Group have taken the
company's National Housing Survey (NHS), conducted since 2011, and
attempted to distill and quantify some of the responses into a single monthly
predictive indicator, their Home Purchase Sentiment Index. The HPSI, its
creators say, is designed to provide distinct signals about the direction of the
housing market, helping industry participants to make better informed
business decisions.

Fannie Mae notes that while there are other general indices of consumer
economic sentiment, this will be the first dedicated entirely to housing. It
uses the answers to six specific NHS questions that solicit consumers'
evaluations of housing market conditions and address topics that are related
to their home purchase decisions.

The index is based on six questions which cover consumer opinions on the
following:
e |[sitaverygood timeto buy a house, a somewhat good time, a

somewhat bad time, or a very bad time to buy a house? To sell a house?

e Over the next 12 months, will home prices in general will go up, go
down, or stay the same as where they are now? What about mortgage
interest rates?

e Areyou very concerned, somewhat concerned, not very concerned, or
not at all concerned that you will lose your job in the next twelve
months?

e How does your current monthly household income compare to what it

was twelve months ago?

While Fannie Mae has constructed the index to reflect conditions back to the
beginning of the NHS, this first public release reflects the HPSI as of August
2015. Atthat point the index stood at 80.8, down 0.5 point from July,
continuing the decline from its all-time peak in June 2015. The HPSl is up 5.3
points since this time last year. On net, two components of the HPSI
improved in August, with Confidence about Not Losing Job increasing 3
points and Good Time to Sell increasing 1 point. Home Price and Mortgage
Rate net expectations both fell 3 points since last month.
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National Average Mortgage Rates

Jun 24

Rate Change  Points
Mortgage News Daily
30 Yr. Fixed 6.43% +0.02 0.00
15 Yr. Fixed 5.95% 0.00 0.00
30 Yr. FHA 5.82% +0.02 0.00
30 Yr. Jumbo 6.62% 0.00 0.00
5/1 ARM 6.28% -0.01 0.00
Freddie Mac
30 Yr. Fixed 6.35% -0.51 0.00
15 Yr. Fixed 5.51% -0.65 0.00
Mortgage Bankers Assoc.
30 Yr. Fixed 6.44% -0.06 0.54
15 Yr. Fixed 5.88% -0.16 0.68
30 Yr. FHA 6.36% -0.06 0.85
30 Yr. Jumbo 6.75% +0.07 0.39
5/1 ARM 5.98% -0.27 0.65
Rates as of: 8/30
Recent Housing Data

Value Change

Mortgage Apps Aug 28 226.9 +0.49%
Building Permits Mar 1.46M -3.95%
Housing Starts Mar 1.32M -13.15%
New Home Sales Mar 693K +4.68%
Pending Home Sales Feb 75.6 +1.75%
Existing Home Sales Feb 3.97M -0.75%

The interest rates provided in this newsletter are national averages from independent data sources. Rate/APR terms may differ from those listed above based on the
creditworthiness of the borrower. All information provided "as is" for informational purposes only, not intended for trading purposes or financial advice.

Read or subscribe to my newsletter online at: http://mortgagenewsletter.net/homeloansbysteve



mailto:steve@homeloanswithsteve.com
http://www.homeloanswithsteve.com
http://www.marketnewsletters.com
http://mortgagenewsletter.net/homeloansbysteve

Housing News Update

Value Change

] Builder Confidence Mar 51 +6.25%

Fannie Mae Home Purchase
Sentiment Index
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e The percent of respondents who said that it is a good time to buy a house rose to 63 percent, 2 points above last
month's all-time survey low.

e Thosewho say itis a good time to sell rose 2 points to 47 percent. The percent of respondents who say it is a bad time
to sell also increased to 44 percent.

e The percent of respondents predicting a rise in home prices over the next 12 months fell to 47 percent. The percent
who said that home prices will go down rose to 9 percent.

e The share who expect mortgage interest rates to go up in the next 12 months rose 3 percentage points to 54 percent.
Only 5 percent say they will go down, unchanged from July.

e The share of respondents who say they are not concerned with losing their job rose to 83 percent, while the share of
respondents who say they are concerned with losing their job fell to 16 percent.

e The share of respondents who say their household income is significantly higher than it was 12 months ago fell to 24
percent, while those who say it is significantly lower fell to 12 percent.

Doug Duncan, senior vice president and chief economist at Fannie Mae said, "Consumer attitudes toward the current home
selling climate have slid back to their April 2015 level, contributing to a slight decline in the August HPSI reading relative to
its four-year high, reached two months ago. Expectations of rising mortgage rates and increasing concerns in the last six
months about the direction of the economy seem to be weighing on consumers' assessment of the housing market.

"Those who think it's a good time to buy or sell a home have consistently pointed to favorable mortgage rates as the primary
reason for their optimism," Duncan said. "Those who think it's a bad time to buy or sell a home have consistently pointed to
unfavorable economic conditions as the primary reason for their pessimism. Still, the four-year upward trend in the HPSI
indicates that consumers remain fairly optimistic about the housing market."
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Service oriented, responsive, competitive rates and an in depth
knowledge of todays mortgage market

After completing my degree in finance at the University of Connecticut, | started in the mortgage business right out of
college in 2004. With 15+ years of experience and a primary objective of thoroughly explaining all available loan options to
my clients with what is typically the largest investment in their lives, | strive to always make myself available. | constantly
educate myself with respect to the mortgage industry and underwriting guidelines for FHA, VA, conventional and jumbo
financing. | deliver on the expectations discussed up front and provide the service level my clients deserve from day one. |
will remain in touch throughout the process and continue to follow up with you after closing. My goal is to wow you and
turn you into clients for life. | want you to be so impressed that throughout and after the process you share my information
with your friends, family, neighbors and co-workers who may value from my services.
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